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ThyssenKrupp’s stock has performed very successfully
Stock performance ThyssenKrupp versus DAX since the merger (indexed)
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O Share price has almost doubled since the merger
O Qutperforming the DAX for some time
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Significant changes in the portfolio since the merger

Disposals Acquisitions
(total sales: €9.5 bn) (total sales: €8.7 bn)

SCURN 2005

Stainless 95 |

Automotive’ 2105
Technologies IZEIERN &

235

Elevator
Services | | 3,245
Others S
sales in million €
(as at July 2008) * integrated in the Technologies segment since October 1, 2006
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Further jump in earnings through growth capital expenditure in

the coming years
EBT ThyssenKrupp Group

Consolidation Strategic growth

O Continuous margin improvement O Investments totaling €18-20 billion
O Portfolio consolidation and reduction of debt O Investment mainly in core businesses

€4.5-5 bn

Target level
from
FY 11/12

>€2.5-3 bn

Target level

3330 FY 09/10-10/11

Earnings level
FY 06/07-08/09

sustainably
FY 03/04 f all = CSA, Brazil
of all segments = Alabama, USA

= 2001/02 == 2002/03 == 2003/04 == 2004/05 == 2005/06 == 2006/07 == 2007/08 == 2008/09 == 2009/10 == 2010/11 == 2011/12 ==—)
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Cornerstones of ThyssenKrupp’s corporate strategy

Group targets

Mid-term €60 bn sales — over €4 bn EBT
Long-term €65 bn sales — €4.5-5.0 bn EBT

Active portfolio management Growth in core businesses Group initiatives
TKS i
TKL Steel é::ﬁgga ThyssenKrupp best
Disposals

Management Development/Academy
i BRIC
TKT Capltal

Goods Middle East Training/HR
Acquisitions TKE - ﬁ%ﬂﬁrzrﬁg:&%e Knowledge management
TKX ervices Middle East
Asia Innovation/R&D

Clear and standardized performance indicators/metrics

Value management Goal setting and management

Allocation of resources

ThyssenKrupp ,,
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ThyssenKrupp is pursuing international growth projects
beyond its German and European home markets
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Steel/Stainless segments - transatlantic growth strategy

Brazil

ThyssenKrupp
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Technologies segment — utilizing growth potential based on
global trends

Environment Energy /
Raw materials Resources/
Security Trade routes /

. BRIC/MENA
Emerging markets ,nfrastructuy

ThyssenKrupp




Services segment- focused growth strategy
Overview of ThyssenKrupp Group

Sales: €51.7 billion * EBT: €3,330 million « Workforce: 191,000

ThyssenKruppAG

Figures 2006/2007 consolidated

Sales: Sales:
€13.2 bn €8.7 bn
Employees: Employees:
40,000 12,000
* Steelmaking * Nirosta
* Industry * Acciai Speciali Terni
e Auto * Mexinox
* Processing * Shanghai Krupp
Stainless
* Stainless
International
VDM
Steel
ThyssenKrupp

Technologies

Sales:
€11.5bn
Employees:
55,000

*Plant
Technology

*Marine Systems

*Mechanical
Components

e Automotive
Solutions

*Transrapid

Capital Goods

| Elevator | Services |

Sales:

€4.7 bn

Employees:

40,000

* 4 regional
business units

* Escalators/
Passenger
Boarding Bridges

* Accessibility

I Services

Sales:
€16.7 bn
Employees:
43,000

» Materials Services
International

* Materials Services
North America

* Industrial Services

* Special Products |
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Materials Services
Accelerated
international

growth

Industrial Services
Sale to
best owner

Special Products
Minority interest by a
strategic partner




