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Business Unit Organization

Business Unit ES/PBB
Headquarters in London, UK

Total Sales 2004/05: 250 Million €
No. of employees 2004/05: ~ 1,400
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Market and Competition
Escalators — Market 2004/05

America Europe/ROW Asia/Pacific
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(Market Share in %)

o ThyssenKrupp Elevator (ES/PBB)

Elevator

ThyssenKrupp




ThyssenKrupp Field Day Technologies and Elevator, Hamburg, March 14/15, 2006 4

Market and Competition
Escalators — Competitor Analysis

Others ThyssenKrupp 15%
Kone
Mitsubishi OTIS
Schindler

(Market Share in %)
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Market and Competition
Escalators — Market Outlook

Current Market Market expectations
~ 24,300 units mid-term
Americas
Europe
Europe —
Americas =

Asia
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Market and Competition
Passenger Boarding Bridges — Market 2004/05

America Europe/ROW Asia/Pacific

|

41% 62% 20%
(Market Share in %)
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Market and Competition
Passenger Boarding Bridges — Competitor Analysis

Others

TianDa ThyssenKrupp 43%

ShinMaywa

TEAM

FMC Jetway

(Market Share in %)
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Market and Competition
Passenger Boarding Bridges — Market Outlook

Current Market Market expectations

~ 550 units mid-term
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Growth Strategy o
Market S

Market
Objectives:

1. Escalators: Increasing market shares
especially in Asia

2. PBBs: Aim for market leadership in Asia
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Growth Strategy
Market

Strategic Guidelines:
o Turn potentials of new markets into profits

o Increase production capacity in Asia

o Global Strategy for TK excellence in
traffic segment for Escalators

Airports: Cross-sellin New plant at Zhongshan opens
° ports: Lross-se 9 August 2006 with combined

capacity for Escalators and PBBs

ThyssenKrupp
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Growth Strategy
Market — Cross Selling

Contract Value 96 Million €

81 PBBs
54 Escalators
87 Moving walks

O
O
O
o 76 Elevators

Contract Value 66 Million €

2 pe Toronto

o 27 Escalators
o 130 Elevators I
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Growth Strategy
Market — Cross Selling

Contract Value 120 Million €

o 123 PBBs
includes a dedicated terminal for Airbus A380
with 23 three-bridge gate solutions |
165 Escalators

125 Moving walks

o 350 Elevators

o O

o ThyssenKrupp Elevator (ES/PBB)
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References
Market — Cross Selling

Contract Value 6.5 Million €

o 27 PBBs

o 17 Escalators pouil) o Lk T b

o 11 Moving walks g LI i LI
o 37 Elevators . ! AV b

Contract Value 11 Million €

19 PBBs
38 Escalators
8 Moving Walks

O
O
O
o 33 Elevators
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References
Market — Cross Selling

Contract Value 13.7 Million €

23 PBBs

50 Escalators

46 Moving walks
60 Elevators

@)
©)
©)
©)

Contract Value 6.3 Million €

10 PBBs
25 Escalators
26 Moving Walks

O
O
O
o 23 Elevators
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Growth Strategy .

Cost & Q
D

Manufacturing Market

o Increase capacity in Asia

o One global product line
o New investments to improve efficiency

Purchasing

o Global sourcing
o Volume effects due to global products

Design
o Design to cost strategy (observing highest quality standards)

o ThyssenKrupp Elevator (ES/PBB)
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Growth Strategy
Innovation

A380 Solutions
o Over the wing — apron free solution
o reduce embarking-disembarking time

ThyssenKrupp
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Growth Strategy
Innovation

New transportation concept — Turbo Track

Market
o Continuous transportation at 2-2.5 m/s
o Substitute to people movers
o Increases mobility potentials within underground
stations and airports PR a
First installati
1e §3 & 5 i 2l P February ?007
: 9 1 $ izl Toronto Airport
© i 2 Units - 270 m

T 1 presently
upto
500m

Capacity: 14.625 people/ hour
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Growth Strategy - Summary

Innovations lead o

9
to competitive XS
advantages A’b

Improve
)  profitability by
(o) consequent cost
Py

management

O
&

Market

Systematic development of
new and existing markets
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Disclaimer

In this presentation all figures are prepared in accordance with IFRS. Moreover the figures in the
income statement refer to continuing operations unless otherwise stated.

Due to the conversion process figures included here should be seen as provisional as the IASB
may still enact provisions that could be applied retroactively. The audit of the restated figures
will be in conjunction with the audit of the full financial statements under IFRS for the fiscal
year ending September 30, 2006.

This presentation contains certain statements that are neither reported financial results nor other
historical information. These statements are forward-looking statements and are subject to risks
and uncertainties that could cause actual results to differ materially from those expressed in the
forward-looking statements. Many of these risks and uncertainties relate to factors that are
beyond ThyssenKrupp’s ability to control or estimate precisely, such as future market and
economic conditions, the behavior of other market participants, the ability to successfully integrate
acquired businesses and achieve anticipated synergies and the actions of government regulators.
Readers are cautioned not to place undue reliance on these forward-looking statements, which
apply only as of the date of this presentation. ThyssenKrupp does not undertake any obligation to
publicly release any revisions to these forward-looking statements to reflect events or
circumstances after the date of these materials.

pemany o ThyssenKrupp Elevator (ES/PBB)

ThyssenKrupp



