


















Growing together
Alabamian and german culture are 
going to cross-fertilize
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“When we see that kind 
of announcement in the 
community, it gets a lot of 
attention locally, nationally 
and internationally. So 
you‘ve got a lot of people 
coming in to see what’s 
going on.”

Sam Jones, 
Mayor of the City of Mobile
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A “life-changing project” is 
how a newspaper described 
ThyssenKrupp’s new plant 
in Alabama.

“That‘s what I mean by community-
changing industry,” says Sam Jones. 
“There are a lot of things going on that 
will really change our community. But 
the catalyst for that is the ThyssenKrupp 
mill,” says Mobile Mayor Sam Jones. 
He expects his city to overtake 
Birmingham as the largest city in 
Alabama in the next 6 to 8 years.

In addition to factors such as 
geographical location and skilled 
workers, Alabama has another 
advantage: the southern states’ 
legendary hospitality. People here 
are open and warm-hearted, and 
not just those who expect personal 
economic advantages from the new 
plant. “We love to have guests, we love 
to have visitors, I don‘t think there is 
anybody that is not ever entertained 
to a stranger just because they 
knew somebody. That‘s just the way 
Mobilians are,” says Gigi Armbrecht of 
the Mobile Chamber of Commerce.

There’s a long tradition of living with 
different nationalities and cultures here 
that works. “I‘m convinced that Mobile 
is a global city,” says Sam Jones. 
One sign of this is that there are no 
districts with residents from the same 
background, e.g., there’s no Chinatown. 
Various events are held to promote 
understanding, says the Mayor.

In addition to various German 
celebrations in Alabama, including an
alcohol-free Oktoberfest in Cullman,
three universities in Alabama offer
German-language programs. For
employees of ThyssenKrupp Stainless
relocating to the USA, help will be on
hand to make the transition as smooth
as possible. Organizations such as the
nonprofi t Alabama Germany Partnership
and the presence of Degussa and 
Mercedes will help the new citizens 
from Germany and elsewhere who 
will be calling Mobile home for a 
period of initially up to fi ve years. 
“We will help you as much as we 
can,” says Gigi Armbrecht. “We will
look for you all to have opportunities
to involve your employees and your
company in community activities.”

“The region will change,” agrees 
Dr. Ulrich Albrecht-Früh. Like the CEO 
of ThyssenKrupp Stainless USA, other
employees will experience fi rst-hand the
development and growing together of
different cultures. Bus tours have been
organized for the new citizens to 
locate shops, new homes or schools
for their children. Some children have 
been living with host families to help 
them brush up on their English, says
Gigi Armbrecht. But the benefi ts are
mutual. “It’s so good for our kids to 
be exposed to people from different 
parts of the world,” the manager 
says: “It’s defi nitely a win-win 
situation for both families.”
   



Big ships and giant cranes
Mobile is already home to a growing port

The deepwater port on the Mobile River will soon see a new 
terminal. It will be needed to handle incoming raw materials and 
to transfer the slabs from Brazil to the project site and starting 
material for Mexico onto smaller freight barges. The port 
expansion is seen as a further shot in the arm for Mobile.
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“Mobile is a changing 
community and this 
particular industry locating 
here is what really topped 
it off. The people in our 
community are really excited 
about ThyssenKrupp being 
a part of our corporate 
community.”

Sam Jones, 
Mayor of the City of Mobile



34 Big plans and calm waters
The new plant will bring positive change 
to the whole region

“Now we’re in the spotlight 
and could not be more 
delighted. This new 
development will transform 
this community, bringing 
needed jobs, community 
services and other 
amenities.” 

Cleon Bolden, 
Mayor of Mount Vernon

According to the plans, the Tombigbee River will be one of the 
main arteries for supplies to and from the plant. The river bank 
opposite the new port being built for ThyssenKrupp is an area 
for turtles, storks and other animals.

It’s a quiet, peaceful place: Mount Vernon, some miles north of
Mobile and the coast, with a population of 1,680, describes itself
as “a charming little town”. In the middle of sleepy Mount Vernon,
right next door to Calvert and the new plant site, nestled among fi ve
churches is the town library. Between the shelves of whodunits and
novels is librarian Adrian Breech. She’s convinced that the arrival
of ThyssenKrupp will bring new life to the entire region. More
restaurants can open up and fewer young people will move out.



“Right now we’re lacking in
infra structure, but that will soon 
change,” says resident Adrian Breech, 
talking about the new plant nearby. She 
believes there will be a lot happening in 
the future. “Our chance has come.”

“The new plant will bring new jobs with
it,” agrees municipal employee Susie
Simmons. “The whole region around
Mount Vernon will fl ourish thanks to
ThyssenKrupp. Then there will be
better jobs again for young people.”

A few miles down the road in Calvert, 
situated directly on Highway 43, is a 
restaurant, Rebecca’s Casual Dining. 
Rebecca Murray runs the diner. 
She took over the business seven 
years ago, refurbished it in the style 
of an old-fashioned family 
business and opened up again.

Twelve ceiling fans provide at least
some relief from the heat. From
Mondays to Fridays she serves a buffet
lunch for the construction workers
across the road. Up to 200 people come
to her diner for lunch. For employees
of ThyssenKrupp this will be a fi xed
port of call as it’s the only one in the
neighborhood. She expects business
to fl ourish when the ThyssenKrupp
plant is completed. “I’m a lucky
woman and I’m very grateful.”
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In the next few years ThyssenKrupp Stainless will be recruiting 
between 800 and 900 employees for the new stainless steel 
plant in Alabama. 

The jobs cover a wide range of areas, from administration to 
production to management. In addition, the project will create 
a large number of indirect jobs in the region.

The recruitment process for the blue-collar jobs is being carried 
out in association with Alabama Industrial Development Training 
(AIDT), a state agency based in Alabama which has great 
experience in assisting companies locating in the region. 



Employees
Training and development are key values of 
the company´s personnel development
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prepare potential employees, AIDT 
preselects qualifi ed applicants. 
Candidates who meet the requirements 
and earn a certifi cate can then apply for 
a job with ThyssenKrupp Stainless USA.
The fi rst employees recruited by the 
US personnel team this year are 
currently undergoing intensive 
theoretical and practical training on site 
and at other plants of the Stainless 
group to prepare them for their future 
jobs. AIDT is also building a modern
training center close to the plant 
which will offer ideal conditions for 
training and developing new members 
of the workforce.The response to the offi cial start of the

application phase was huge: Within
only a few days around 17,000 people
had applied for a job with the company.
Based on special screening and training
programs designed to identify and 
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The most stringent environmental standards will be met 
throughout the construction and operation of the new plant.  

Only the most technologically advanced pollution control 
measures will be employed. Clean-burning natural gas and 
electricity will be used to fi re the process burners and 
furnaces. In addition, the processing equipment will be 
fi tted with extensive energy recovery and re-use systems.

Environmental considerations were also given priority in 
tree clearance work. Instead of saving costs by burning 
the tree stumps and roots on site, they were chipped and 
supplied as raw material to a biomass power station. 



Environmental protection
Systematic and constant compliance with 
ecological standards plays a major role
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protect local residents against noise. 
A large part of the excavated soil is 
being used to build a noise barrier.

To strengthen the foundation on which 
the plant buildings will later stand, 
around 3,000 so-called displacement 
piles with an average length of 
15 meters are being used. These 
can be installed in the ground quietly, 
without vibration and without much 
soil movement.

In grading the site, precautions are 
being taken to protect against storm 
damage. Active noise protection is 
another key feature. A ten meter high 
noise barrier with a 50 meter thick 
base is currently being constructed to 
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For further information please contact:
ThyssenKrupp Stainless USA, LLC
1087 Downtowner Boulevard, Suite 200
Mobile, AL 36609/USA
Phone: +1 2515443600
E-Mail: mary.mullins@thyssenkrupp.com
www.thyssenkrupp-stainlessusa.com

ThyssenKrupp Stainless North America
2275 Half Day Road, Suite 300
Bannockburn, IL 60015/USA
Phone: +1 847 317 1400
E-Mail: katie.benchina@thyssenkrupp.com
www.nirosta.com

ThyssenKrupp Mexinox , S.A. de C.V.
Av. Industrias No. 4100
Zona Industrial 1a Sección
78395 San Luis Potosí/S.L.P. Mexico
Phone: +52 444 8265100
E-Mail: mexinox@thyssenkrupp.com
www.mexinox.com
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